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Farmers |

ider advertising farm pro-

There are ‘two main kinds p
meper-a g. Firet want"
roaders, set in the same type
1ews matter of the paper. The

are usually set with a small zines.

: of blacker
e ad
>ut the bottoms
ittle ads will cost
loeal papers of the state from,

The want ads :
1 together or in
»ne page;, and possibly classi-~
“for rent,” ‘“for sale,” ete.
ire usually without any head-
. tHe first word of the ad may

n’tapital lettéra.” "The charge must be simple,
3e ads is on the line basis or esting. Avoid

'd basis.. If on the line basis,”
e the same as for readers. If
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whio-h you want to use to mka your
| ad xtand .

shaded blocks wihere the s)ullen&m
—fistogo.— “Thern  wwrite the - text —for
your smaller typ« on another sheet of
paper. h

te the text fo 3 the smaller type in]
n-general in the -loeal Yews- ;T T
ut den’t do s> g
s0 fine that .the printer
trouble to read it.

type than the o type and dlspriay, but many times
8 are used you can borrower sentences
of columns. expressions whickh you.can adapt, or
you in most even whole ads.

are usually Usze enough woxrcds to tell your story
one column an
play it well.
the secret of the great success of de-{*
partment store advertlsmg

English. Write the way you would
tell anyone abowuat what you have to

R W T

lureotyped “Cow for sale, inquire of
| Williaps- Lithle - Jovi-- Sasvs - Perm 1]

euppose you say, “I hate. to sell this .

Nowsmokei
by a“mzliwﬂ"“.

one. But I don’t need her. She's’
four years old, will freshen in the,
gprmg, . ‘
Tln Farm Pnp'r is a Gpod Hodiun}

=

Perhapse wou will be able to]

ur lay-out. X € so, all the better,

wi ll

. While the lecal - newspaper-
havé|sefve as the introduction to ﬂdverh&
.{ing for most farmers, many need not'
pers and maga-|stop for that. They can remerfiber!
ou gét ideas as|the old adage about charity begin-'
ning at home but not smymg there !

Farmers - who-- 4
goods, whether- they be lwestock or’
seed, will likely find they can go into’
the farm. papers profitably. I know
of one hrecder in-Western New: York
who has had remarkably good suc-
cess with farm paper advertising. He
found further that it did not pay to
‘scinch” on space.’ In other words,
he tried out a small ad giving the
bare-facts-about what he had—to-sell:
Then he tried another ad, using more
space, and written as breezily, inter-
estingly, and yet truthfully . as he

Study the ads in
Not only wwi

iy a superior

cigarette

Aactual orf

mlxch wording. - A
Txmaxt Yikely to be read.
d then buy space . enough to dis-
G iwve prices. That is

. your ertisement}
aannd yet alive, inter-
fowery and involved

could write, and the resnlts amared T
word, the charge will be from.zell. 'Even the msxnall ad may-be made]even -him, —-— & T
two cents an insertion, with -interesting and -appealing. It will] To sum up, farmers need to have - B .
y a less charge per insertion sell twice as marrny goods as the plam brought home to them again and oL
id--runs..more-than-once. -——tstatement; ~ IThsEend of ‘using ““thef again that farming is” “the biggest . -
lerful results are obtained 15_19{1_0(:

18 -use -of-—these-little-ads.—H
i-from .my. _own _experience!-
-their use and from printing
r others. A. H. Pinckney, of
e,’is one of the most enthusi-
ers of want ads I have known

business in_the world and that it is] ]

*f6olish for them not to take advant-
‘age, both .individually and collective-
ly, of the biggest selling force in the
world which is advertising.

MANY LIKE TH

1e he sold what he advertised
he got the copy of the paper
h the ad appeared. A man

H—A—m Haa-8p ™1 v
ached ternbly snd every txme I
|stooped over to shoe a horse or do
any heavy lifting, a_ sharp twinge

Similar "Cases Being Publﬁhed in

Each lssue

:eived "his ‘paper —before ~Mr.
dld called Mr. Pmckney up
a

would catch me in my back. The

The following easeis but one of kidney secretions passed too frequent-

H5—P uy r.cxeyuulu:

£

many oCCWITing i Andover. It is an|ly and were highly colored. 1 was

has—anydoabts -over
ctive use he can make of ad-
2, let him try out the readers
t ads, depending on which
s 1ocal paper uses, o
Display Advertising
second kind of newspaper ad-
g is display advertising, which
ady Louched on 1n c¢onnee-
th auction sales. It is the
! advertising which has been|.
sed by. most Iarimers. The
_ad is distinguished from the!
L or reader in that it is set in
ype, blacker type perhaps, and
te of the other limitations as
ngement and form that the
1 afit reader hHave: ~THe dis: |
may consist of only a very
ds in-a large space, surround-
much while space, or it_may
of solid reading matter, re-
by rules, pictures or similar
uts, . But there is no.n
describe what a display ad
ile some may not be familiar
e expression “display ad,” all

off

CENY ALY t6 verily it.  You Cannot
ask for better proof.

L. A. Johnson, blacksmith, Main
St., Andover, says: “Doan’s Kldney
lels are the best and most reliable
kidney remedy 1 have any knowledge| boxes to cure me of the trouble.”
of. I can’t too highly recommend! 60¢, at all dealers. Foster—Mllbum

thém. Some time ago kidney troubleCo., Mfrs., Buﬁ‘alo N. Y.

all out™ of shape, lame and sore all
over, until T began to use Doan's
Kidney Pills. Doan’s -worked like
magic in my case and soon had me
ifeeling better. It only took three

HE =xoxan of aversge
‘- means who plans a

Don’t Take a Chance on Yow:m-
' Pickles!

WE HAVE JUST RECEIVED Ar BARREL OF

- HeinzWhite Pickling Vinegar.

..-.thc same_klncLas_tbLHelaneome —
~use In potting ap thelr products o

You are sure of your plckles when you put

‘e qulte the most ¢ consplcuous )
5 of oUr mewspapeErs and mags|

ost of the smaller papers, ad-
g-is-sold by the column inch.
2r papers and magazines, it
by the gate line. We need
ourselves only with the col-
:h. A columnr inch is & space
n wide—or about 2% inches
0 inch up and down. An ad-
1ent which spreads across two
1 and is one ineh up and down
3 two column inches of space,
ad which is three columns in

H. H. WILLIAMS

THE STORE OF_QUALITY

Read the Classified Ads. in the News.

nd is three inches up and
ccupies nine mches, and the
er would pay for nine inches
e. Advertising in the small
zells for from 20 to 50 cents
nrineh; depeniding somiéwhat
lation, tho- .not wholly, as
e other things thah “circula-|
ioh-set—the—price—Fer--onel|
‘he standing of the paper in
imunity. No -editor- to-day
rd to sell space for less than

T STYLE and QUKLTTY

-

'hat Makes a Good Ad?

ad ad must be attractive, it
in your. attention and hold it,

Are the “Big ldea’Fﬁere

st make you want to buy the
dvertised. The ad is made
ve by the way it is set up in
r the use of cuts and the like.

you will perhaps have to
ost of this part to Yyour print-
word may be . how I
laying out” an ad. Your pub~
zdll appreciate-it- if -you-&

If you're lbokinﬁ for the best
style and the best quality, you

1y out to work from, especial-
: the help situation is still so
» most print shops. -In a lay-
8t decide on about the size
olumng in width and heighth
down, and draw lines to rep-
he space, Then if you would
border: on your ad, indicate|
rrder within these lines which
w first and which represented
dumn rules and cut-off rules
L bottom __of your ad.. Next
write in the lines of big type

_-Illlfliiiviiiii
) SHOES .

;d'neingiinm Tbil_
price is very low, and we

.. $1.79 and $1.98
.. $1.89 and $2.18

———canalways count on-us.

_They’re here; we make sure
of these two things })y having

Hart, Schaffner & Marx -
CLOTHES




